The continuous rapidly growth of tourism sector with the tight competition in the field of tourismmakes not all tourist destinations in the world always experience an increase in the number of tourist visits each year. Banjarmasin City, dubbed the "Kota Seribu Sungai" or "City of Thousand Rivers" and is known as the Thousand Rivers tourist destination has experiencedfluctuate number of tourist arrivals and tend to decline. The fluctuate number of tourist arrivalssourced from tourist visiting decisions can be influenced by various factors, including tourism destination productsand image. This study aims to see the effects of tourism destination products consisting of physical products, people, packages, and programsalsothe image of tourism destinations consisting of cognitive image and affective image on tourists visiting decision to the city of Thousand River Banjarmasin. The data obtained were taken by questionnaire to 123 tourists by accidental sampling. The results of the research were analyzed using multiple linear regression with two equations, namely (I) The influence of tourism destination products on tourist visiting decision and (II) The impact of tourism destination image on tourist visiting decision. The resultsfound the positive influence of tourism destination products to thetourist visiting decision of 54.5% and the image of tourism destination on the tourist visiting decision of 53.4% and the rest of 45.5% and 46.6% influenced by other factors not examined. The results of the analysis also showed the effect of tourism destination products variable partially consisting of physical products, packages, and programs have an effect on the decision of tourists while people have no influence. As for the variable image of tourism destinations in partial consisting of cognitive image and affective image affect the decision of tourists visiting to Kota Seribu Sungai Banjarmasin.
I. INTRODUCTION
Tourism is a sector that continues to grow rapidly around the world. Goffi (2013: 122) said the development of international tourism has the competitiveness of intensive tourism destinations. The tight competition in the field of tourism makes not all tourist destinations in the world always experience an increase in the number of tourist visits each year. One of them is Banjarmasin City. The Capital City of South Kalimantan Province, dubbed "Kota Seribu Sungai" or "Thousand Rivers City" has a number of tourist visits that fluctuate even tended to decline, especially for foreign tourists visiting that counted from the number of their staying in the City of Banjarmasin star hotels. The decline or increase in the number of tourist visits can be influenced by various factors, including the product and the image of tourism destinations.
According
to Morrison (2013) , destination products are an interdependent mix of tangible and intangible components which consist of as follows: 1. Physical Product, consists of attractions, facilities (hotels, restaurants, etc.), transportation, and infrastructure. 2. People, the human resources component of the destination product consisting the personalized service provided and the simultaneuosly feeling of hospitality and welcome". 3. Packages, they considered travel or tourist packages provided by the tour operators, travel agencies, hotels, resorts, and Destination Management Organization (DMO) involvement.
4. Programs. Programming includes events, festivals, and individualized arranged activities for tourists that enhance the tourist experience in destinations. The tour program includes events, festivals, and individually arranged activities for tourists. Morrison (2013: 94) also mentions, "The attraction and event play a key role in the destination mix, representing a unique asset of interest people to the tourist destination, and the interaction of people and visitors in the destination is an important dimension of tourism destination products. Prideaux and Malcolm (2009:14) describe rivers are a major tourism resource providing spectacular settings, recreational opportunities, waterfront landscapes in many center of tourism interest, a means of transport and an essential source of water for human consumption. The world's great rivers have long intrigued travelers and even in ancient times provided the backdrop for travel. Based on the exposure, The City of Banjarmasin with its river tourism resources characteristic has the product and the image as a river tourism destination. Product components and image of tourism destinations are related to factors influencing travel decisions for tourists.
In addition to tourism destination products, the image of tourism destinations also plays a role in influencing the decision of visiting tourists. Morrison (2013: 409) states that "Several previous tourism research studies have shown that destination images influence the choice of tourism destination." Several previous tourism studies have shown that the image of the destination directly affects the choice of destination.
Cromptonin Hallman et al (2015: 95) describes the destination image as "sum of beliefs, impressions, ideas, and perceptions that people hold of objects, behaviors, and events." The image of the destination is the number of beliefs, impressions, ideas , and perceptions of people holding / feeling objects, behaviors, and events. Baloglu and McClearly in Hallman et al (2015: 95) Hallman et al., 2015: 96) .
Regarding how tourists decide to visit a tourism destination lies in the behavior of tourists. According to Ismayanti (2010: 26) 
G. F-test
Test-F Stat or F-Test is used to find out whether the independent variables in the regression equation affect the dependent variable simultaneously with a certain level of significance. In this research, the researcher makes two Ftest that is tourism destination product variable which consists of Physical Product, People, Packages, and Programmes as a whole influential to tourist visiting decision and tourism destination image variable consisting of Cognitive Image and Affective Image as a whole have an effect against the tourist visiting decision. -------------------------. 
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